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Introduction 

Managing a beauty and wellness business involves significant 

investment in staff, products, and marketing. For small and 

medium-sized business owners, scaling up is essential for growth. 

Scaling means expanding your business to reach more customers 

and increase revenue.



This guide explores various budget-friendly strategies to help you 

grow your beauty and wellness brand without breaking the bank. 



Get Yourself on Social Media 

Social media marketing is a powerful tool for businesses, using 

platforms such as Facebook, YouTube, Instagram, X (formerly 

Twitter), LinkedIn, and TikTok to connect with a wide audience. These 

platforms can help build your brand, increase awareness, boost sales, 

and drive traffic to your website. 

To get started, deeply understand your beauty and wellness 

business. Identify your key message and communicate it clearly. For 

example, are you promoting luxurious spa experiences or exceptional 

chiropractic care? Ensure your main message is consistently 

communicated across all social media platforms. 
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Choose a tone of voice for your brand that aligns with your target 

audience. This could be friendly, humorous, professional, or formal. 

Whatever tone you choose, maintain consistency to make your 

brand easily recognisable.



Identify your ideal customer by considering their demographics, 

such as gender, age, interests, and income level. This information 

will help you target your social media messages more effectively. 

Social media platforms provide insights into your followers’ 

demographics and interests, so make the most of these tools to 

refine your targeting. 

Get Yourself on Social Media 
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“Social media audiences are changing, and so 
must you. Pick the social media platform your 
audience uses most and focus your messages 
there.” 

“



Select the best social media platforms for your business based on 

where your ideal customers are most active. Facebook, Instagram, 

LinkedIn, X, and TikTok are popular options. You can choose to 

target your audience through free organic posts or paid 

advertisements. Given the rising costs of paid ads, focusing on 

organic reach can be a cost-effective strategy. 



Craft engaging posts that encourage interactions such as likes, 

comments, and shares. This helps improve your content’s visibility 

in users' news feeds, expanding your reach. 

Get Yourself on Social Media 
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“Today, having a social media presence is a must 
for businesses. Beauty and wellness businesses, 
both large and small, use it to reach more 
customers and build their online presence.” 

“



Get Yourself on Social Media 
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“On Facebook, keep your posts short and catchy. 
Most people access social media on their phones, 
so concise messages work best. Use Facebook 
groups to connect with your target audience and 
gain insights into their needs. This will help you 
create more resonant messages.” 

Pro Tip

“Being an active and trusted member in private 
social media groups is a proven way to grow your 
presence organically.” 

Pro Tip

Instagram is a great platform for visual content, making it ideal 

for showcasing your products or services through appealing 

images. For example, share before-and-after photos of your 

beauty treatments. Use relevant hashtags to increase your 

visibility and reach a larger audience. Tools like Hashtag and 

RiteTag can help you identify popular hashtags related to your 

industry. 



Get Yourself on Social Media 
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“Choose 2-3 brand colours and consistently use 
them in your Instagram posts. This helps make your 
posts more recognisable and strengthens brand 
awareness.” 

Pro Tip
On X (formerly Twitter), where posts are limited to 240 

characters, keep your messages short and impactful. Use this 

platform to highlight beauty and wellness offers, share news, and 

engage in customer support. LinkedIn is more formal and is ideal 

for sharing industry insights, company updates, and connecting 

with professionals. It’s also a good platform for recruiting new 

talent. 



TikTok is rapidly growing and appeals to younger audiences with 

its focus on short, creative videos. Collaborate with influencers 

to promote your services. TikTok users appreciate “self-made” 

content, so consider sharing behind-the-scenes footage or fun, 

relatable moments from your business. 



Get Yourself on Social Media 
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“To maximise views on TikTok, stay updated with 
the latest trends. Use tools like TrendTok, Google 
Trends, or TikTok's Discovery Page to find trending 
topics.” 

Pro Tip

“Small or ‘micro’ influencers, who have smaller but 
engaged followings, can be a cost-effective way to 
promote your business locally or regionally.” 

Pro Tip

Influencer marketing involves collaborating with individuals who 

have a strong social media presence and influence. They can 

help spread your brand message to a targeted audience more 

effectively than traditional advertising. 

“People trust recommendations from their 
favourite influencers, so influencers can help 
attract more customers to your business.” 

“



Get Yourself on Social Media 
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“Referred clients are 18% less likely to be one-time 
customers compared to those gained through 
other methods. This is a tough metric for small 
businesses to improve!” 

Pro Tip

Choose influencers whose style and audience match your 

brand’s message. Determine your budget for influencer 

collaborations and monitor the effectiveness of your campaigns 

by tracking key metrics such as engagement, click-through 

rates, and conversions. 

“Influencer marketing has strong stats: 80% of 
marketers find it effective, 71% say it brings better 
customers and traffic, and 89% believe it offers a 
great return on investment (ROI). Some research 
shows ROI can be as high as 650%. These 
statistics are certainly worth your attention.”  “



Get Yourself on Social Media 
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“The most common referral marketing technique is 
offering discounts. This helps attract new 
customers and reward existing ones.” 

Pro Tip

Starting a blog is a low-cost strategy to grow your business. 

A blog allows you to provide valuable content, educate your 

audience, and create interest in your products or services. 

The goal is to attract new customers and retain existing ones 

by offering useful and engaging information. 



A successful blog addresses questions or offers advice that 

is relevant to your audience. Share insights on how your 

products or services meet their needs and solve their 

problems. 

Write Blog Posts 
“Referral marketing boosts brand awareness. It 
lets your customers promote your products for 
free and helps you gain new customers through 
their recommendations.” 

“



Get Yourself on Social Media 
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“Think about the questions your audience might 
have about your products or services.” 

Pro Tip

“A blog that only covers trends or special deals will 
quickly bore your readers.” 

Pro Tip

Write your blog posts in a way that speaks directly to your 

audience. Use ‘us’ or ‘we’ to create a personal connection. Keep 

your sentences short and engaging, and use subheadings to 

break up large blocks of text. Start with a compelling 

introduction, provide valuable content, and conclude with key 

takeaways. 

Use free blogging tools and platforms like WordPress to create 

and customise your blog. Tools like Microsoft’s Copilot or 

ChatGPT can help generate ideas, but make sure to add your 

unique voice. Keep your blog’s design simple and avoid clutter. 



Run Games and Giveaways 
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Contests and giveaways are effective ways to engage your 

audience and build a community around your brand. People 

love the chance to win prizes, and gamification can help drive 

traffic and generate leads. 

“Having a clear contest-marketing strategy 
ensures that your contests align with the rest of 
your marketing efforts.” 

“
Plan your contests and giveaways around key dates and holidays 

to maximise impact. Define your target audience and set clear 

goals and a budget for your contest. Measure success by 

tracking entries, website traffic, potential leads, and social media 

engagement. 



Run Games and Giveaways 
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“Creating an events calendar for the year helps you 
spot key dates like holidays and community events 
where your business can stand out.” 

Pro Tip

“If you run your contest on social media, make sure 
to check the platform’s contest rules beforehand. 
Violating these rules could lead to your business 
profile or page being banned or temporarily 
blocked.” 

Pro Tip

Choose enticing prizes and select the type of contest that best 

suits your audience. Options include photo contests, quizzes, 

and giveaways. Ensure your contest rules are fair and non-

discriminatory to avoid reputational damage and legal issues. 

Promote your contest through social media, email marketing, and 

collaborations with influencers to broaden your reach. Track the 

performance of your contest to evaluate its success and make 

improvements for future campaigns. 



Attend Events 
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Attending events such as corporate meetings, conferences, 

and trade fairs can significantly boost your business. These 

events offer valuable networking opportunities, help you stay 

informed about industry trends, and provide a platform to 

showcase your brand. 

“Attending events is a great way to position 
yourself and your business as a trusted partner 
in the industry.” 

“
Networking at events can be highly effective. Many events share 

attendee email lists, sometimes for a fee, which can help you 

connect with your target audience. You can participate as a 

visitor, sponsor, or set up your own stand to showcase your 

products and services. 
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Conclusion

Scaling your beauty and wellness business on a budget is entirely 

achievable with the right strategies. Whether you’re leveraging 

social media, starting a blog, working with influencers, or 

attending events, these approaches can help you grow your 

business effectively without significant financial outlay. By 

combining these methods, you can achieve substantial results, 

enhance your brand visibility, and improve your return on 

investment (ROI). 


